
CFC Receives
Community Service 
Award
On February 28, 2020, at an exclusive event, 
Cape Fox Corporation (CFC) was awarded 
the 2019 Community Achievement Award 
by the Ketchikan Visitors Bureau. In atten-
dance to accept the award was CFC Board of 
Director’s President, Clifford Blair, Com-
mercial Operations Business Manager, 
Timothy “Tim” Lewis, and CFC Board of Direc-
tor’s Chairman, Richard Shields, Sr.    
continued on page 4
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Keeping Your Family Safe
Coronavirus has disrupted our daily lives in most 
cases. We are now practicing social distancing 
and may even be experiencing  ...  page 9

Cape Fox Stands Together
Cape Fox Corporation (CFC) spent the day giving 
a bag of essential food and non-perishable items 
to those in need. In fact, by the end ...  page 4

CFC’s New Website
Over the past several months, Cape Fox Corpora-
tion has worked hard to redesign the entirety of 
their website. Well, it is HERE! ...  page 5

The recent COVID-19 pandemic brought us together in several different ways many did 
not expect. We made sure to react in ways that protected our Shareholders, employees, 
and customers, but also protected the future of the company.                    continued on page 8



having. To that end, we look for ways     
to support the community of Saxman and 
Ketchikan and our CFC Shareholders        
in other ways.

Before this outbreak, CFC was enjoying 
a successful close to 2019 with revenues 
higher than initially projected, and the start 
of 2020 already promised to be a year of 
growth for CFC. On the Commercial side, we 
had acquired a couple of new businesses, 
Bar Harbor Ale House and 108 Tap House 
and Burger Bar, to add to our Cape Fox 
family. Bar Harbor Ale House had its grand 
opening the first week of March and en-
joyed a couple of weeks of business before 
having to shut its doors to in-service diners. 
108 Tap House and Burger Bar is finishing up 
renovations and will open its doors when 
businesses return to daily activity.  While our 
restaurants and bars have been significantly 
affected, they also found ways to adapt to 
the situation.  The Cape Fox Lodge restau-
rant, Heen Kahidi, Bar Harbor Ale House, 
Sweet Mermaids, and Dockside Galley all 
began to-go and delivery services to ensure 
they could provide for the community. The 
Village Store increased its online presence 
on its Facebook and Instagram pages and 
began taking merchandise orders to mail to 
customers through phone and social media 
requests. On the Federal side, we added a 
new customer with the United States Post-
al Service. We have already won several 
contracts this year with the Food and Drug 
Administration, USAID, U.S. Navy, U.S. Army, 
and the Defense Health Agency.  
 
Gunalchéesh

I want to thank everyone from our Share-
holders, Board members, customers, and 
employees for your support. What has stood 
out for me during these unprecedented 
times is how we have all come together at 
Cape Fox. We have been a team and a family. 
While these have been unique times around 
the world, we at Cape Fox were not exempt-
ed from feeling the effects of the Coronavirus, 
COVID-19 has affected all of our daily lives. 
Cape Fox Corporation (CFC) is a strong 
company, and we will get through this even 
stronger if we continue to work together.

During this time, there have been some 
changes and adaptations to our businesses.  
Our Federal Contracting Group employees 
have had to make a few adjustments in their 
daily lives, such as transitioning to remote 
work.  Our Commercial side has felt the 
most significant effect from the Coronavirus.  
Cruises are on hold, forcing our tourist sea-
son to be pushed back further than hoped.  
Restaurants and bars were told to close 
for in-service dining. With cruises on hold 
and restaurants and bars having to reduce 
services, our commercial lines of business 
have felt the most significant effects of the 
outbreak while our federal side has had less 
impact. This allows our federal side to offset 
many of the revenue impacts CFC may be 

President ‘s Message
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Better Together
“Show respect for others – 
each person has a special gift. 
Share what you have – giving 
makes you richer. Know who 
you are – you are a reflection 
of your family. Accept what 
life brings – you can not con-
trol many things. Have pa-
tience – some things can’t be 
rushed. Live carefully – what 
you do will come back to you. 
Take care of others – you can 
not love without them. Honor 
your elders – they show you 
the way in life.”  
- LaVonne Rae Andrews, Tlingit

 

Unsettled Estates
CFC gives its deepest condolences to 
the families of Shareholders who have 
passed away. The list below shows the 
estates that have not been settled. Es-
tates go unsettled if beneficiaries do 
not complete enrollment or CFC has not 
received documentation from the family 
such as a: death certificate, will or testa-
mentary, or a Relatives of Deceased form.

If you are a beneficiary of a Shareholder 
on the list below, please contact Share-
holder Services by email at sharehold-
erservices@capefoxcorp.com or by 
phone at 907.225.5163 to find out what 
information is needed to complete the 
estate transfer.  

Current 
Unsettled Estates
• Lucille Blake
• Martha L Casallo
• Roderick Chappel
• James A Charles Jr
• Samuel J Denny
• Barbara L Giesick
• David W Guthrie
• Jeromy L Johnson
• Laureen D Johnson

Clifford Blair
Board of Director’s President
Cape Fox Corporation

• Toni E Johnson
• Mark A Lemler
• Sharon Lopez
• Audrey J Perez
• John T Preshaw III
• Shirley A Ritter
• George K Samuel
• Tristan A Vandel
• William K Williams



We will continue sending out updates and 
continue creating an environment where 
you can stay online and still feel connected. 
The uncertainty surrounding the pandemic 
makes all of us anxious. As a reminder, 
Cape Fox Corporation has several resources 
available to you including our Employee   
Assistance Program and our Human 
Resources team. We also have each other.  
Coronavirus is teaching us that we are all 
in this together, and we need each other 
for support.

Rest assured that all of our corporate resources are still up and running as usual. Our 
customers are paying their bills, and the company is moving forward. There have certainly 
been impacts to some individuals, whether it is a shift to telecommuting, a furlough, 
or other  effects. 

We look forward to moving past this challenging time and returning to our  usual routines as 
soon as possible. In the meantime, please continue to read our email updates and to reach 
out with questions, suggestions, and news. We are always happy to hear from everyone.     n     
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Message from CEO Chris Luchtefeld
While all of the cancellations and disruptions we 
hear about in the news may seem unsettling, CFC 
will continue to monitor this situation closely and 
make sure everyone 
is kept informed.

Let’s Connect
Cape Fox in Real-Time 

Cape Fox has various ways you 
can learn more about our compa-
nies in real-time.  Here is a listing 
of links to all the Cape Fox social 
media channels.  We would love 
to connect with you.  

Cape Fox Corporation
Follow @CapeFoxCorp on Twitter, 
Facebook, LinkedIn, Instagram, or 
YouTube.

Cape Fox Federal 
Contracting Group
Follow @CapeFoxFCG on Twitter, 
Facebook, LinkedIn, or YouTube.  

Cape Fox Lodge
facebook.com/Cape-Fox-
Lodge-112398462136595/
youtube.com/channel/UCDL9d-
WOJ01JbdSTbSuU3sjA

Sweet Mermaids 
facebook.com/pg/Sweet-Mer-
maids-155086911217158/
about/?ref=page_internal

Dockside Galley in Saxman
facebook.com/docksidegalleysax-
man/

108 Tap House and Burger Bar
facebook.com/108-Tap-House-
Burger-Bar-100755991452217/

The Village Store
facebook.com/TheVillageStoreSax-
man/
instagram.com/the.village.store/
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Philanthropy in 2020 

  

CFC Receives Community Service Award  

CFC was nominated for 
this award by mem-
bers of the Ketchikan 
community for CFC’s 
philanthropic efforts, 
business, and job op-
portunities. Tim Lewis 
said, “The entire Cape 
Fox family would like 
to say ‘Thank You’ to 
our community for all 
the support you’ve 
shown and continue to show us. Together we all make Ketchikan 
home. As a company, we will continue pushing forward to bring 
new and exciting things to our town, allowing solid job opportuni-
ties to our residents and revenue streams for Ketchikan. Community 
is everything!”

This was the 41st annual Ketchikan Visitors Bureau Community 
Awards, which honors individuals and tourism businesses who 
give back to the community through customer service, volunteer-
ism, and other innovative contributions. The annual banquet raises 
funds for the Kris Geldaker Memorial Scholarship. The annual schol-
arship provides $2,500 for students pursuing tourism-related career 
opportunities.     n

Cape Fox Stands Together With Our Community

Cape Fox Corporation (CFC) spent the day giving a bag of essential 
food and non-perishable items to those in need. By the end of the 
day, 120 gift bags were given to families in Saxman, Alaska.

Clifford Blair, CFC Board of Director’s President, had the vision for 
this event. Many CFC and Cape Fox Lodge (CFL) employees put 
his idea into action by finding supplies and filling gift bags. Inside 
each bag was sugar, flour, coffee, Kool-Aid, dish soap, laundry 
detergent, toilet paper, donuts, tea, chips, and bread. On the day 
of giving, Clifford Blair and Business Analyst with CFC, Andrew Levian, 
drove the Faces of Ketchikan vans. The mayor of Saxman, Frank 
Seludo, along with CFC, CFL, and CFT employees, Tim Lewis, Chris 
Lemerond, Billy Joe Thomas, Denny Blair, and City of Saxman 
employees, placed the gifts at each door.

CFC cares and believes strongly in giving back to the community. 
CFC felt this small gesture would go a long way in lifting the spirits 
of our people in the community during the recent sheltering from 
the Coronavirus. During difficult times, showing even the smallest 
gesture of kindness helps more than anything.  By standing together, 
we can get through anything.     n

“TOGETHER We 
ALL Make 

Ketchikan home. 
Community is 

EVERYTHING!”

Visitors Bureau 

COMMUNITY AWARD

co n t i n u e d  f r o m  co v e r  p a g e  



MyCapeFox is the easiest way to access 
and manage your Shareholder informa-
tion and keep in touch with CFC. 

Features 
• LiveStream Shareholder Meetings    

and Events
• Update Contact Information
• View Stock Information
• Setup or Change Direct Deposit
• View Distribution Payment History
• Access and Print IRS Form 1099
• Stay Up-To-Date with the CFC         

News Feed

To Register
What you need to register with MyCapeFox:
• Name
• Date of Birth
• Current Mailing Address
• Last Four Digits of Social Security Number
• Valid Email Address

Getting Started
Simply visit 
MyCapeFox.com

Questions
Please contact Shareholder Services at– 
shareholderservices@capefoxcorp.com 

907.225.5163

What is
MyCapeFox?

Over the past several months, Cape Fox Corporation (CFC) has worked hard to redesign 
the entirety of their website.  Well, it is HERE!  On March 20, 2020, capefoxCORP.com went 
LIVE with a redesigned site.  

The primary objectives of CFC’s new site were focused on providing a user-friendly, 
information resource to learn about CFC and all of its subsidiaries both commercially and 
federally.  capefoxCORP.com was updated to be more modern and provides an easier way 
to learn about resources, services, news, and updates.

Many of the new functions and content includes:
• Commercial – Information on all CFC Com-

mercial businesses and links to learn even more 
through websites and social media.

• Federal – Information on all CFC Federal Con-
tract Group subsidiaries and a link to  capefox-
FCG.com website.

• About Us – Includes both a past and present 
discussion on CFC and the Tlingit Alaska Natives, 
who are the backbone of CFC.

• Community – A brand new community section 
that highlights how Cape Fox Cares, and how 
Cape Fox gives back to the community.

• News – The news section is expanded to view 
even more with press releases, newsletters, and 
updates.

After listening to the suggestions, CFC is delighted 
to launch the newly redesigned site so visitors can 
have an improved web experience with more news, 
information, and heritage.    n

CFC Announces
Newly Redesigned
Website!
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S E C U R I T Y  A L E R T

                                           Coronavirus has most of us social distancing 
                                       from each other, working from home, wearing 
                                       masks to buy groceries, and washing our hands 
                            more than usual.    

We are protecting ourselves from physical harm, but we also need to be aware of the financial 
damage it can also cause. When people are left vulnerable as we all are with the pandemic, 
hackers and thieves swoop in and take advantage.  Sadly, as we are trying to be more cautious, 
we may be leaving our financial identities vulnerable.  Below are three of the most common 
scams to be aware of and some tips to avoid getting caught in their trap.

u  Website Scams
There are many types of website scams involving COVID-19, the most common are:
• IT-themed sites that say they will help you work remotely.
• Coronavirus-themed sites that say they track the disease or help those who are sick.

Scammers often target individuals who work remotely.  With many businesses closed for 
in-office work, there have never been more remote workers.  Scammers can track companies 
whose employees are working from home and then use those employees to try and gather 
information or to download malware.  Especially during these difficult times, many company 
websites have taken to putting their employees’ contact information online.  This provides 
easy access to a scammer being able to reach out to you directly. A scammer can pose as an 
IT help desk worker needing to remote access into your computer, and while there, they can 
place malware on the victim’s computer.

Scams are not just IT help desk scams.  There is an increase in phishing emails, as well.  The 
phishing scam may include misleading information about the company’s healthcare policy, 
sick leave, or other HR-related policies that require individuals to click on links.

Those are the direct attacks. There are also fake Coronavirus websites.  During these turbulent 
times, individuals often seek more and more information on Coronavirus.  Many of the sites 

Lost
Shareholders

 

CFC is dedicated to keeping in touch 
with our Shareholders. We want to 
ensure you can be reached for future 
corporate publications including the 
Totem Times newsletters, job open-
ings, important notices, and future 
distributions.

We need your help to find the Lost 
Shareholders listed below:

• Shaun T Guthrie

• Andrew T Harris

If you know anyone on this list, 
please encourage them to update 
their contact information by regis-
tering online at the CFC Shareholder 
portal at MYCAPEFOX.com or by 
contacting Shareholder Services at –
shareholderservices@capefoxcorp.com 

907.225.5163
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contain false information, and for example, when you click on a map to view the infection 
rates in your county, that link may be putting malware on your computer.  Many of the maps 
may even seem legitimate as scammers get more sophisticated.  However, when you click on 
the map, the embedded malware is stealing usernames, passwords, credit card numbers, and 
other data stored in your browser.

Another popular website visited during a crisis are donation sites.  Many donation sites are 
not legitimate.  When you put in your information to donate, you may be giving your money 
to criminals, along with your sensitive financial and personal data.

v  Snake Oil Products
A hundred years ago, some products promised to cure any ailment you can imagine.  If you 
had hair loss, a potion was promising to grow it back.  If you wanted to build more muscles 
or even be taller, there was a product promising that.  Snake oil products exist still today, and 
with the Coronavirus, many products are promising to cure or protect you from the disease.

If you visit the Federal Trade Commission website, they discuss these scams.  The FTC is working 
hard to get many removed from shelves and off the internet.  They say on their website, “The 
Federal Trade Commission (FTC) warns consumers explicitly about such scams: “There currently 
are no vaccines, pills, potions, lotions, lozenges or other prescription or over-the-counter prod-
ucts available to treat or cure Coronavirus disease 2019 (COVID-19) – online or in stores.”

w  Bad Investments
One of the other side effects to the Coronavirus has been more than individuals getting sick 
and some dying, more than businesses having to close or work remotely, it has also been the 
steady decline of the stock market.  This decline means many retirement accounts and invest-
ments have seen reduced gains, and many even have steep losses.  Scammers have played on 
the fear individuals may have over finances by promising riches where there is none.  Many 
thieves may be offering no-risk investments that are safe and profitable.  

In reality, any investment that promises gains without the potential for loss is a scam.  While 
some investments do have a lower risk than others, if you have money in the market with 
stocks, bonds, or funds, there will still be the potential you could experience some loss.

If you are in an extreme situation and need cash to pay mortgage or rent, for example, many 
lenders during this time are more flexible with fees.

Staying Protected
Scammers will always use the fear people have and situations to their advantage.  But, you 
can protect yourself in any of the above circumstances.  If you are working remotely, do not 
click on links that do not seem right nor open emails from senders you do not recognize.  If 
you are being asked personal information for any reason, always verify the source, and, if you 
are donating to a charity, make sure you are giving to a reputable, recognizable charity that 
is willing to share their giving reports.  Never give your personal information over the phone 
to anyone you do not know.

While we may be anxious for any type of news and information, remember to stay calm and 
do not click links or give money, or panic over investments.  To learn more about these scams 
and others being tracked by the Federal Trade Commission, go to www.ftc.gov.     n

ORDER ONLINE
We have evolved our restaurant 
food ordering process and have 
an exciting NEW way to make it 
easier to get your favorite Cape Fox 
cuisine.  We are excited to introduce 
you to our new ordering app. You 
can now order meals from any of 
our four locations, Bar Harbor Ale 
House, Dockside Galley Saxman, 
Sweet Mermaids, and coming soon 
108 Tap House and Burger Bar.    

Simply go to the 
Apple App Store for 
iPhone or the Google 
Play Store for Android 
and search for Cape 
Fox Lodge. Once 
you download the 
app you can quickly 
re-order or search for the nearest 
location, customize your order, so 
it is perfect on arrival, and scan the 
bar code when you register to earn 
points and redeem rewards. 

Download Your Cape Fox 
Food App today!

Cape Fox 
FOOD APP! 

NEW
!
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While Cape Fox was fortunate on its federal
side to have more minimal consequences, 
its commercial team did have to make more 
adjustments. Cape Fox was proactive in trying 
to   understand all the needs of its employees 
and the company to ensure we can still have a 
positive outcome in 2020.

Federal Contracting Group
While the federal contracts have had a more minimal impact from 
the Coronavirus pandemic, there has still been an impact. Most of 
our contracts have had to transition to telework situations. This 
has included ensuring new technologies are established and new 
software programs are used.  Telework protocols had to be created 
and new guidelines for some contracts to ensure security and data 
safety.  Cape Fox did a great job getting everyone set up to work 
remotely with the systems and programs needed.  Our contracts are 
still active and maintaining the Cape Fox standard of efficiency and 
maintaining mission requirements.

Commercial
All of our commercial businesses are located in the Village of Sax-
man and Ketchikan, Alaska.  On March 11th, the major cruise lines 
canceled all cruises into Alaska for a period of time, while on March 
17th, Governor Dunleavy of Alaska closed all bars and restaurants 
for dine-in services.  Most of our major commercial businesses rely 
on tourism. This meant several had to adapt to new regulations.  Our 
restaurants, the Heen Kahidi restaurant in Cape Fox Lodge, Bar 

Harbor Ale House, Sweet Mermaids, and Dockside Galley, start-
ed offering to-go and delivery services. The new Cape Fox entity, 
108 Tap House and Burger Bar, was nearing the end of renovations 
when the orders to close were instituted.  Once the restrictions are 
lifted, 108 Tap House and Burger Bar will have its grand opening.  

Many things will return to normal in Ketchikan once the restrictions 
on businesses are lifted.  CFC will again be able to hire for summer 
positions, tourists will be visiting and experiencing the city, and 
everyone will be enjoying the full menu offerings while dining in 
our beautiful Alaskan restaurants.  

Corporate
When concerns over the pandemic began, Cape Fox appointed a 
Safety and Emergency Preparedness Committee.  This committee 
currently has six members on it with plans to include more possible 
members in the future.  The objective of the committee is to:
u Identify corporate, federal, and commercial vulnerabilities
v Discover our current redundancies
w Plan for potential scenarios
x Assign tasks to leads

Cape Fox has also recognized the impact this pandemic has had on 
our Shareholders, employees, and customers.  We have continuously 
sought ways to alleviate many of these needs when we can. 

One of the primary missions of Cape Fox is to support our Share-
holders. Alaska felt the effects of the Coronavirus in many 
employment and financial ways. In April, the Cape Fox Board 
accelerated the distribution of the 2020 Spring 7(j) dividend to 
our Shareholders, which went out in early April. The Board also 
authorized a second dividend distribution, which went out at the 
end of April. The growth of the company has allowed CFC to send 
these two dividends. Our hope is by Shareholders receiving their 
dividends; it will ease some of the financial burdens caused by 
the outbreak. CFC is focused on our Shareholders, and we want 
to do what we can to support our community.  

While there have been many challenges that have arisen from this 
global pandemic, Cape Fox has tried to ensure our company, our 
Shareholders, our employees, and our customers are united because 
we are all Team Cape Fox.  Our Cape Fox Team has come together in 
unity in unprecedented ways, which has continued the strength and 
success of the business.  Additionally, we have increased corporate 
communications to provide continuous news and updates, social 
connections so even when we are apart; we are together, and main-
taining our operational standards.  The most significant response 
Cape Fox has seen from this Coronavirus is that we are still Cape Fox 
Strong. Go Team Cape Fox!     n 

CFC
Coronavirus
Response

continued from cover page  



However, one lesson we can take away from this unique situation is 
to have a plan to protect ourselves and our families during a disaster.  
When times are “normal,” and we are living our daily lives, we do not 
often think about what we may need if a disaster strikes.  Having 
a plan in place can often help save us physically and maybe even 
financially when a natural or man-made disaster may strike.  

There are many steps you can take now to help you and your family 
be better prepared for the unexpected.  

u  Take Advantage of Technology

•  Update your contact lists in your phone, email, and social media. 
You can even create a group list so you can reach out to the 
necessary people in your life immediately for information and 
updates. Remember what you call the group list, e.g., My Emergency 
Contacts.  Keep your contact information updated.

•  Send updates by text and the internet.  Often during disasters, 
voice communications are not available.  Know how to send texts 
and internet messages from your cell phone, which people tend 
to keep close. Typically, when voice communication is not avail-
able, you can still send text messages or access the internet.

•  Keep extra batteries for your phone and keep them in a safe place. 
If you own a car, purchase a car phone charger because you can 
charge your phone if you lose power at your home.

•  Program “In Case of Emergency” (ICE) contacts. Make sure you 
have your ICE contact in your cell phone listed.  This helps emer-
gency personnel contact those people for you if you are unable 

to use your phone. Let your ICE contacts know that they are pro-
grammed into your phone and inform them of any medical issues 
or other special needs you may have.

•  Keep one non-cordless phone receiver.  If you have a traditional 
landline phone, keep at least one non-cordless receiver in your 
home because it will work even if you lose power.

•  Forward your phone number.  If you are evacuated and have a 
call-forwarding feature on your home phone, forward your home 
phone number to your cell phone number.

•  Keep a prepaid phone card. Even if you have a cell phone, it is 
good to keep a prepaid phone card on hand to use if needed 
during or after a disaster.

•  Prepare and distribute a family contact sheet.  Have a  contact 
sheet displayed or distributed with names, relationships, and 
phone numbers. 

v  Store Your Financial and Other 
       Critical Records

•  Having important documents, such as personal and financial 
records, on hand can be essential when going through a disaster.  
Keep these documents in a fire-proof safe with a personal combi-
nation lock.  Or, you can now store them in a password-protected 
area in the Cloud or on a secure flash or jump drive that you can 
keep readily available. A flash drive can be put on a key ring to be 
accessed from any computer anytime, anywhere.

Keeping Your
FAMILY
SAFE 
in the Future
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Coronavirus has disrupted our daily lives in most cases. 
We are now practicing social distancing and may even 
be experiencing financial hardship.  

cont inu ed  on  ne x t  p ag e
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•   Your important documents should include items such as personal and property insurance, 
identification including Driver’s license/passport (for you and family members), and 
banking information.

w  Prepare a Disaster Supply Kit

The kit should include:
•   Enough non-perishable food and other supplies to last your family three days without out-

side assistance
•   Anything specific to your family such as prescription medications, infant formula and di-

apers, and pet supplies
•   One gallon of water per person per day for drinking and sanitation
•   Battery-powered radio, a NOAA weather radio, and extra batteries
•   Flashlights and extra batteries
•   First Aid supplies
•   A whistle to signal for help
•   Moist towelettes, garbage bags, and plastic ties for personal sanitation
•   Dust masks or cotton t-shirts to help filter the air
•   Plastic sheeting and duct tape to shelter in place
•   A tool kit with a wrench and pliers to turn off utilities
•   A manual can opener
•   A sleeping bag or warm blanket for each person
•   Clothing appropriate to the climate with one change of clothing for each person

x  Maintain Your Kit

Just like your groceries need to be discarded when old and stored appropriately, so does 
your Disaster Supply Kit.  This means you may have to replace some supplies periodically. 
•   Keep canned food in a cool, dry place
•   Store boxed food in a tightly closed plastic or metal containers to protect from pests and 

to extend its shelf life
•   Throw out any canned goods that become swollen, dented, or corroded
•   Place new items at the back of a storage area and older ones in the front.
•   Change stored food and water supplies every six months
•   Review your disaster kit every year to make sure it fits your family’s changing needs

y  When You Know A Disaster 
       or Situated is Nearing

•   Make sure your automobiles are fully fueled: gas stations may run out of fuel or be unable 
to operate gas pumps if the power goes out.
•   Make sure you have enough cash on hand to cover emergencies. ATMs may stop working.

These are only suggested steps to take to start preparing for future events.  You can learn 
about more steps and things you can do to keep you and your family safe in case of an un-
expected disaster at www.ready.gov.     n 

Here is a listing of links 
to all the Cape Fox social 
media channels. 
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The Red Ticket Incentive was designed 
to bring motivation and encourage CFC 
Shareholders to update their Sharehold-
er profiles. It also ensures that CFC has 
the most current contact information 
for each individual Shareholder as well 
as fulfills their wishes in regards to their 
shares and life insurance. For a chance 
to win $200.00 cash at future Share-
holder meetings, the following must be 
completed on or after January 1, 2020 to 
be eligible:

u Register for MYCAPEFOX.com

v Fill out Testamentary                 
Disposition Form

w Fill out Principal Life                 
Beneficiary Designation        
Form

Please contact Shareholder Services by 
email or phone to inquire about your 
Shareholder profile before the next 
meeting –
shareholderservices@capefoxcorp.com 

907.225.5163  

Red Ticket 
Incentive
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Cape Fox Commercial  

HIGHLIGHTS 

The plan for our Cape Fox commercial 
businesses was to have an exciting year 
full of celebration and growth. It has so 
far been a very exciting year for the first 
quarter of business, but not exactly in 
ways we could have imagined.  Many of 
the commercial companies felt the most 
significant effect of Coronavirus. All 
restaurants and non-essential businesses 
had to shut their doors.  However, our 
Tlingit heritage taught us much about 
adapting and overcoming adversity.  We 
responded in ways that allowed our com-
panies to continue even at more modest 
standards.

Cape Fox Lodge 
This year Cape Fox Lodge (CFL) is celebrat-
ing its 30th anniversary. While we cannot 
celebrate together, we are proud of this       
momentous milestone. CFL was built by 
Alaskan natives, many of whom remem-
ber the construction and early days fondly.  
While CFL is not able to accommodate tour-
ists visiting Ketchikan for the 2020 tourist 
season, and being conscientious about the 
safety and welfare of its staff, the Lodge has 

only accepted private contracts. CFL has 
been practicing social distancing, we are 
ready to open our doors for business again.

We look forward to making our 30th year 
another successful year for the Lodge.

Dining  
On March 18th, Alaska Governor Mike 
Dunleavy closed all restaurants and bars 
statewide for dine-in services.  All of Cape 
Fox businesses who offer dining services 
adapted by offering pick up and delivery 
options.  Businesses able to provide these 
options are the Heen Kahidi Restaurant at 
CFL, Bar Harbor Ale House, Sweet Mer-
maids, and Dockside Galley.  

Once the restrictions on in-service din-
ing are lifted, Cape Fox will be ready to 
open its doors to the community and 
visitors wanting an exceptional Alaskan 
inspired meal or just a quick pick-me-up.  
We will also be excited to open the doors 
to a new establishment, which is finishing 
its final renovations, 108 Tap House and 
Burger Bar. We cannot wait! 

In the meantime, if you want to keep your 
distance but view some of the delicious 
chef-created meals all of our dining ser-
vices offer, check out their social media 
pages.  It will leave your mouth watering 
for some tasty Alaskan fare.

Shopping 
The Village Store may not have been able 
to open its doors as planned for the 2020 
tourist season, but we curated a lovely 
collection of merchandise in our local re-
tail spaces (The Village Store at Saxman 
Totem Park & The Village Store at CFL. We 
have used our time during this shutdown 
to build our online retail space.

We are also excited to announce that our 
online store is ready to go live.  If you see 
something on our social media pages and 
you want to order it as a gift or as a treat 
for yourself, just send us a private mes-

sage, and we can process your payment 
over the phone. We will ship the item 
directly to your desired address. 

Check us out at:
Facebook: facebook.com/TheVillage-
StoreSaxman/
Instagram: instagram.com/the.village.
store/

Our social media accounts, as well as 
our upcoming online retail space, not 
only highlight the retail merchandise but 
allows us to include the beautiful faces 
that make up our Cape Fox family. All the 
featured models for the items being show-
cased are Cape Fox Shareholders, staff, 
or family members and friends. We did 
this because they truly are “The Faces of 
Ketchikan.”

When ordering items via social media, we 
ask for the following information:
• Desired Item/Items (and quantities)
• Shipping Zip Code
• Phone Number 
• Preferred Time to Call – this is strictly 

for payment and shipping information

As long as USPS continues to operate, The 
Village Store will continue to ship.  We are 
proud of the products we offer, and we 
are proud to introduce our art and our 
heritage to the world.

Lands Management 
As you can imagine, the Coronavirus 
pandemic has also affected our lands 
management. The White River key process 
has had to make alterations to its pro-
cessing. Currently, we are not checking 
out any keys to any Cape Fox Corporation 
Lands.  If you currently have a key, we will 
not be forfeiting nor updating anyone on 
who currently has a key.  We look forward 
to being able to return to our normal 
processing system once COVID-19 has 
diminished and we can return to our 
normal lives.      n
 



   
Contact Us
Cape Fox 
Corporation
Headquarters
2851 S Tongass Hwy
PO Box 8558
Ketchikan, AK 99901
P: 907.225.5163
F: 907.225.3137

Ketchikan Title Agency
2855 Tongass Ave 
Suite 101
Ketchikan, AK 99901
P: 907.225.9635

Cape Fox Tours
2711 Killer Whale Ave
Ketchikan, AK 99901
P: 907.225.4421

C a p e  F o x  C o r p o r a t i o n

P O  B o x  8 5 5 8

K e t c h i k a n ,  A K   9 9 9 0 1

CFC Mission 
It is the mission of CFC to grow and maintain a 
strong financial foundation by profitably managing 
financial and land resources to provide immediate 
and long-term economic, education, and cultural 
benefits for Shareholders.

Cape Fox Lodge
800 Venetia Ave
Ketchikan, AK 99901
P: 907.225.8001

Dockside Galley
2843 S Tongass Ave
Ketchikan, AK 99901
P: 907.225.4885

Sweet Mermaids
340 Front Street
Ketchikan, AK 99901
P: 907.225.3287

Shareholder Services
Email: shareholderser-
vices@capefoxcorp.
com

2020 Upcoming Events
• May 25th 
 Memorial Day
 CFC Saxman Office Closed 

• July 3rd & 4th
 Independence Day
 CFC Saxman Office Closed

• July 17th & 18th 
 Q2 Board of Directors Meeting
 CFC Saxman Office, Tlingit Boardroom @ 8:00am AKST

• July 19th 
 Q2 Shareholder Informational Meeting
 CFC Saxman Office, Tlingit Boardroom @ 10:00am AKST


